
Maryland Training Company Owes Recession Success to Customer Loyalty | Reuters

http://www.reuters.com/article/pressRelease/idUS173655+04-Sep-2009+PRN20090904[9/4/2009 12:50:03 PM]

You are here: Home > News > Article

Top News
Reuters top ten
news stories
delivered to your inbox
each day.

LATEST NEWS LATEST UNREST IN FAR-WEST CHINA  Login

EDITOR'S CHOICE

Fri Sep 4, 2009 11:51am EDT

Maryland Training Company Owes
Recession Success to Customer
Loyalty

© Thomson Reuters 2009 All rights reserved

 

FREDERICK, Md., Sept. 4    Training Services On Demand (TSOD: www.tsod.com), 
a Maryland-based onsite training company providing nationwide service, 
has flourished in the dark days of the economy owing to its base of
loyal customers and expanding reputation for quality, according to chief
instructor Frank Whyte.

"We've successfully converted single-seminar contracts into long-term
relationships by making our training workshops both informative and
enjoyable," said Whyte, who has facilitated all of the company's six U.S. 
Navy training programs so far this year.

"When a program that participants undertake skeptically -- such as Sexual
Harassment Prevention or Business Writing -- gets folks energized and
involved, you'll create the word-of-mouth you need to succeed in tough times,"
Whyte said.  "We specialize in making every training experience a team-based,
interactive exploration of the topic."

"Our new customers frequently bring us back to build upon our initial seminars
or train additional teams," Whyte said.  "That sort of loyalty is vital in
this economy, where you can't miss a single opportunity to fill your
calendar."

"Our smartest move to date was securing a GSA Schedule Contract," Whyte said. 
"Our GSA Contract allows Federal buyers to purchase our workshops on a
no-compete, point-and-click basis.  Combined with our repeat-customer base,
our expedited Federal contracting capability has helped us weather the
economic storm that's seen competitors fall like dominoes."

In addition to the Department of Defense, TSOD has provided multiple training
sessions for the Department of Transportation, the National Archives and
Records Administration, the Social Security Administration, the Department of
Homeland Security, the Equal Employment Opportunity Commission, and a
blue-chip list of commercial clients stretching from Hawaii to Maine.

Training Services On Demand (TSOD) is an award-winning provider of training
and employee development consulting solutions.  The company's facilitators
provide onsite training at customer locations for complete teams, ensuring
that each program is adapted to meet organization-specific training needs.

TSOD seminars and workshops are conducted nationwide at all-inclusive tuition
rates and can be procured by qualifying government agencies at GSA Rates.
Popular training course titles include MBTI(R) Team Building, Team Leadership,
Presentation Skills, Media Relations, Negotiation Skills, Business Writing,
Time Management, Stress Management, Sexual Harassment Prevention, Diversity
Training, and Convention Mini-Seminars.

SOURCE  Training Services On Demand

Frank Whyte, +1-301-662-2800, tsod@tsod.com

A selection of our best
photos from the past 24
hours.  Slideshow 

1. Website says to carry
bin Laden "present"
to Muslims

2. Afghan anger after scores die in
NATO air strike  |  Video

3. Japan's new first lady says rode
UFO to Venus

4. Food stamp list soars past 35 million: USDA
5. California wildfire declared arson, homicide
6. Bullock comedy "Steve" knows little about

humor
7. Advert criticized over "young" partial nude model
8. UPDATE 2-U.S. allows unlimited visits to

relatives in Cuba
9. Stars, family honor Michael Jackson at

funeral  |  Video
10. Obama says will release visitor names

Most Popular Articles RSS Feed

 

[ - ]  Text  [ + ]Email | Print | Share| Reprints | Single Page

More results for "tsod frank whyte"...

MOST POPULAR ON REUTERS

Articles Video

Slideshow

http://www.reuters.com/home
http://www.reuters.com/news
https://commerce.us.reuters.com/profile/pages/newsletter/begin.do
https://commerce.us.reuters.com/profile/pages/newsletter/begin.do
https://commerce.us.reuters.com/profile/pages/newsletter/begin.do
http://www.reuters.com/finance/markets/index?symbol=us%21dji
http://www.reuters.com/finance/markets/index?symbol=us%21comp
http://www.reuters.com/
http://www.reuters.com/news
http://www.reuters.com/article/topNews/idUSTRE5821PT20090904
https://commerce.us.reuters.com/login
http://ad.doubleclick.net/click%3Bh=v8/389e/3/0/%2a/o%3B217592066%3B0-0%3B1%3B38919074%3B4307-300/250%3B31643224/31661100/1%3B%3B%7Eokv%3D%3Bseg1%3D10007%3Bseg1%3D10012%3Bseg1%3D10018%3Bseg1%3D10021%3Btype%3DHighImpact%3Bsz%3D300x250%3Btile%3D2%3BarticleID%3DUS173655+04-Sep-2009+PRN20090904%3B%7Eaopt%3D6/1/ff/1%3B%7Esscs%3D%3fhttps://intranet.trendtrade.com/trendtrade_passthrough.aspx?id=53
javascript:shareDelicious();
javascript:shareDigg();
javascript:shareMixx();
javascript:shareYahoo();
javascript:shareFacebook();
javascript:shareLinkedIn();
javascript:commonPopup('http://www.reuters.com/news/pictures/rpSlideshows?articleId=USRTR27FJ6#a=1',920,585,3,'reutersSlideshow');
http://www.reuters.com/article/newsOne/idUSTRE5825VZ20090903
http://www.reuters.com/article/newsOne/idUSTRE5825VZ20090903
http://www.reuters.com/article/newsOne/idUSTRE5825VZ20090903
http://www.reuters.com/article/newsOne/idUSTRE5825VZ20090903
http://www.reuters.com/article/newsOne/idUSISL12983720090904
http://www.reuters.com/article/newsOne/idUSISL12983720090904
http://www.reuters.com/news/video?videoId=110821&newsChannel=wtMostRead
http://www.reuters.com/article/newsOne/idUSTRE5812DV20090902
http://www.reuters.com/article/newsOne/idUSTRE5812DV20090902
http://www.reuters.com/article/newsOne/idUSTRE5825OT20090903
http://www.reuters.com/article/newsOne/idUSN03541489
http://www.reuters.com/article/newsOne/idUSTRE5830KC20090904
http://www.reuters.com/article/newsOne/idUSTRE5830KC20090904
http://www.reuters.com/article/newsOne/idUSTRE5815DX20090902
http://www.reuters.com/article/newsOne/idUSN0312160220090903
http://www.reuters.com/article/newsOne/idUSN0312160220090903
http://www.reuters.com/article/newsOne/idUSTRE58267U20090904
http://www.reuters.com/article/newsOne/idUSTRE58267U20090904
http://www.reuters.com/news/video?videoId=110818&newsChannel=wtMostRead
http://www.reuters.com/article/newsOne/idUSTRE5833Q320090904
http://feeds.reuters.com/reuters/MostRead
javascript:sizeDown();
javascript:resetCurrentsize();
javascript:sizeUp();
javascript:commonPopup('/do/emailArticle?articleId=US173655%2B04-Sep-2009%2BPRN20090904', 540, 600, 1, 'emailPopup')
http://www.reuters.com/articlePrint?articleId=US173655%2B04-Sep-2009%2BPRN20090904
javascript:commonPopup('http://license.icopyright.net/3.5398?icx_id=173655+04-Sep-2009+PRN;1&icx2_id=US173655+04-Sep-2009+PRN20090904&section=pressRelease', 580, 635, 1, 'purchasePopup')
javascript:singlePageView();
http://search.us.reuters.com/query/?blob=tsod frank whyte
javascript:commonPopup('http://www.reuters.com/news/pictures/rpSlideshows?articleId=USRTR27FJ6#a=1',920,585,3,'reutersSlideshow');
javascript:commonPopup('http://www.reuters.com/news/pictures/rpSlideshows?articleId=USRTR27FJ6#a=1',920,585,3,'reutersSlideshow');

	reuters.com
	Maryland Training Company Owes Recession Success to Customer Loyalty | Reuters



	NlcC0yMDA5K1BSTjIwMDkwOTA0AA==: 
	form1: 
	searchbox: Quotes, News, Pictures & Video
	_ctl24: 




